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generally
• Privacy Framework
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• FTC is an independent agency
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mandate
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practices
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“unfair or deceptive acts or 
practices in or affecting 
commerce, are hereby 
declared unlawful.”

“unfair or deceptive acts or 
practices in or affecting 
commerce, are hereby 
declared unlawful.”

Federal Trade Commission Act, 
Section 5 (15 USC § 45)
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• Issued Final Report, March 2012.

• Applies to commercial entities collecting an using 
data that can be reasonably linked to a specific 
consumer, computer, or device
– Some exceptions, such as small amounts of data 
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